
Fall 2007 

The University of Kansas William Allen White 
School of Journalism and Mass Communications 

J-School turns the big 6-0 

T he yea r was 1947-the year the University of 
Kansa William Allen White School of Journal-

ism and Mass Communications "grew up." Though 
the Journalism Department did not officially become 
the School of Journalism until 1948, graduates of 
the class of 1947 were recognized as the first. And it 
wouldn' t be until 1982 that "Mass Communications" 
joined the name to replace "Public Information." 

KU's first journalism course was taught in 1 91 
by Charles Harger, editor of The Abilene Reflector-
C!,ronicle. KU journalism classes have been offered 
continuously since 1903. The fir t advertising cour e 
was taught at KU in 1909-1910 and by 1913-1914, the 
"Ca mpaigns" course wa born. In 1916, Leon "Dad-
dy" Flint became the first Journalism Department 
chairman and served until 1941. 

In 1944, the Kansas Board of Regents established 
the William Allen White School of Journali sm and 

Dean Ann Brill 

Public Information, but it did not officially break with the College of Liberal Arts and Sci-
ences until 1948, w hen Burton Marvin became the School's first dean. At that time there 
were two departments, news-editorial and advertising-business. 

In 1952, the School moved from "The Shack" to the newly renovated Flint Hall, former 
home to KU's Building and Grounds Deparhnent. By the late 1960s, magazine and public 
re lations clas es were being offered. 

In 1975, KJHK-FM radio replaced KUOK, and by 1981, the School' broadcast sequence 
had moved from Flint Hall to the Blak Ann x. The TV labs had been in Hoch Auditorium 
until 1968, when they moved to Flint, remaining there until the move to Jolliffe at the time 
of remodeling. The office moved to Blake Annex. 

In 1982, the name of the School was officially changed to the William Allen Whit 
School of Journali sm and Mass Communications. After Flint Hall was remodeled, it was 
renamed Stauffer-Flint Hall to recognize Oscar Stauffer's $1 million contribution to sup-
port improvements. 

(60th birthday- continued on page 3) 

Letter from the Dean 

T here's a lot of history being cited this yea r at KU. The football team has its best record 
ever, the debate team is number one in the country, the basketball team is in the top 

five-and the School of Journali sm celebrates 60 years of graduates. 
Sixty yea rs does not seem like a long time given the number and uccess of our 

graduates. We have alumni al all major media, public relations and advertising firms, 
and working as entrepreneurs in the media industries. In addition, I' ve met alumni with 
successful careers as lawyers, judges, business owners, teachers, government officials, 
and as you w ill read in thi s issue, even owners of cosmetic companies! When we look 
back over 60 years of School alumni, we also acknowledge the hundreds of students who 
graduated from the former Department of Journali sm. All in all, it's a group of people in 
size and stature that makes us all stand proud. 

(Dean 's letter - continued on page 2) 



Scenes from the J-School: Prof. Barbara Barnett and Dean Ann Brill with Connie Schultz, Pulitzer Prize-winning columnist for the Plain Dealer in Cleveland, Ohio.; Dean Brill and 
Corrie Moore with graduate and donor Keith Swinehart; Bob Clark, vice chancellor/dean of the KU Edwards Campus, teaching a class to Marketing Communications program students. 

(Dean 's letter - continued from page 1) 

While it may seem things have changed a grea t dea l, there 
are some things we won' t ever change. We still have a talented 
faculty, committed staff and wonderfu l s tudents. We still chal-
lenge each other to achieve exce llence in all we do. 

However, we know we ca n' t rest on our laurels. Tod ay's 
journali sm students face di ffe r nt challenges than their prede-
cessors. Media companies are no longe r the onl y or even pri-
mary employers who interview and hire ou r students. While 
there are still good jobs in the med ia, the decline is well docu-
mented. So, we encourage our stud ents to be crea ti ve in think-
ing about their careers and to hone skill s tha t will transfer with 
them a they move fro m job to job. With th ir set of " tra nsfer-
able ski lls," their sense of integrity, crea ti vity and criti ca l th ink-
ing skill s, our students should be just as successful as the jour-
nali sm g raduate who have gone befo re th m. 

Our birthday ce lebra tion was in conjunct ion with Editors 
Day. Alumnus and speaker Bob Dotson fro m BC reminded us 
all that we are storyte llers and we have a responsibili ty to hon-
or those whose sto ri es we tell. He i a shining example of why 
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storytellers are honored in our cul ture. Other profe s ionals-in-
residence thi s fa ll were David Hunke, publisher of The Detroit 
Free Press, Patty Rekston, photo editor of The Oregonian, and 
Va ne sa Gal lman, edi toria l page editor a t The Lexi11gto11 Hera/d-
Leader. We had a number of other visitor as well in kee ping 
w ith our belief that it' s criti ca l that our students network and 
lea rn from the best p rofess ionals. 

Our students also are involved in crea ting new knowledge 
through ou r facul ty re ea rch acti vities. We have made a com-
mitment to incr asing our scholarly acti vity and are seeing the 
results with more publica tions and presenta tions. You will read 
more about that in the nex t issue of ]-Links. 

Finall y, I wa nt to wish each of you season's g reetings. As 
the ca lendar year draws to a close, it's wonderful to note that 
2007 was another year of growth and success fo r the Schoo l. 
We are looking fo rwa rd to the nex t 60 year and beyond . D 

Rock Chalk! 



(60th birthday - continued from page 1) 

In 1990, the radio-te lev ision sequence moved out of 
Blake Annex and into a section of the brand-new Dole 
Center fo r Human Develo pment. In 1996, KUJH -TV be-
gan broadca ting. By 1999, KUJH began appea ring on 
Sunflower Cablevision, acce ible to 40,000 home . 

ln 1997, the KU Ed wa rds Ca mpu ma ter 's degree 
program in media management wa pha ed out and 
was repl aced by a new maste r's degree cour e of s tudy 
in marketing commun ica ti ons. The progra m was, and 
still is, d e igned fo r worki ng p rofes iona l in the Kan-
sas Ci ty a rea, w ho are inte r s ted in eveni ng and pa rt-
time studie . 

In 2000, the chool's new curri culum was unveiled . 
The fo rmer sequences-busine s communi ca tions, ad-
ver tising, news, magaz ine, radio-telev ision-were con-
verged into the two current track , ews and Info rm a-
tion and Strateg ic Commu n ications. The result wa an 
innova ti ve converged, cros -platfo rm and cross-di sci -
plinary prog ram tha t better prepares students for jobs. 

ln 2004, the Stauffe r Multimedia ewsroom 
opened in th Dole Cent r, w ith high-end ne tworking 
equ ipment links to f/,e Kansan, as well as to KUJH-TV 
and KJHK radio. Sta n and Madeline Stauffe r 's g ift of 
$200,000 mad e the project po sible. Tha t same yea r the 
Bremner Editing Center, named after legendary KU 
Professo r John Bremner, wa opened in Stauffe r-Flint 
Ha ll to a id students wi th w riting and edi ting concern . 

In 2005, at the comple ti on of the lnve tin Excell ence 
fund-ra ising campaign tha t s ta rted in 2001, the KU En-
d owment A ocia ti on reported that $6 mill ion had been 
committed fo r support o f the School of Journa lism . Ju t 
one yea r late r, in 2006, Keith Swi nehart, a 1938 grad-
uate, contributed $3 mi llion fo r a future building fo r 
the Schoo l. D 

Other Memorable Events from 1947: 
• India and Pakis tan a re p rocla imed 

independent na ti on 
• Jackie Robin on becomes the firs t African-

Ameri can playe r on a major league baseba ll 
tea m- the Brookly n Dodgers 

• More than one million veterans enroll in 
college th rough the G.I . Bill 

• Earl Tupper invents Tupperware, and wi th 
it, the "Tupperware pa rty" 

• Firs t sightings of " fl ying saucer " a re 
docum nted 

• H ouse Un-Ame ri can Acti vities Committee 
begin investiga ting a lleged Hollywood ties 
to communism 
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Catching up with a few 
1947 grads 
Tom Cadden, long- time "ad verti s-
ing m an" and compo e r of the fa-
mou "Mr. Clean" jing le, d ied ov. 
2, 2007. A self-taught musician, he 
wrote jingles and p roduced com-
me rcial fo r m any well -known 
consumer products. He began hi s 
ca reer in adverti ing a a televi ion 
and radio w rite r at Smith, Tay lor & 
Jenkin Ad verti ing in Pittsburgh . 
He worked a t ad agencies in Pitts-
burg h, St. Loui s and Chicago be-
fo re jo ining Ta tham- La ird in 1956. 
He le ft Tatham-Laird & Kudner in 
the ea rly 1970s to pur ue a caree r 
as a freelance composer and w rit-
e r. Cadden's work w ith d ozens of 

Then & Now: Marge and Russell 
Handy on their wedding day in 1946; 

the Handys at this year's Kansas 
Editors Day. 

movie acto rs over hi s career spurred him to publ i h a movie tr ivia 
book, "What a Bunch of Characte rs," in 1984. 

James Gunn, inte rnationa lly accla imed novelist and Engli sh p rofes-
sor emeritus, is the directo r of the Cente r fo r the Stud y of Science 
Ficti on . He is wide ly acknow led ged as one o f the most influential 
authors, cho la rs and educa tors in science fi ction. He has had nea rly 
100 sto ries published in magazines and books; i the author of 26 
books and the edito r of 10; and ha had multiple works drama ti zed 
on te lev ision . He has won numerous awa rds fo r hi s work and has 
lectured inte rnationa lly. He has he ld many positions in editing and 
w riting, and has worked at KU as manag ing editor of a lumni pub-
lica tion , directo r of public re lation and as a p rofe sor of Engli sh. 
He was a 2007-08 recipient of the Alumni Distingui hed Achieve-
ment Award from KU. Along w ith hi s Journali sm degree, he ea rned 
a ma te r 's in Eng li h from KU in 1951. He li ves in Law rence. 

Marge (Stubbs) Handy worked on The University Daily Kansan a a 
s tudent. She and her husband, Russell Hand y, a fo rmer TWA pilot, 
have fo ur children and have traveled throughout the world, includ-
ing e ight years li v ing in Saudi Arabia. After Russell retired in 1983, 
they spent the nex t 22 summers sa iling the Aegean, home based in 
Kusadasi, Turkey. They now di vide the yea r between homes in Kan-
sas City, the French Ri viera and their d aughter 's home in Apollo 
Beach, Fla. 

Harold (Hal) Sandy is the creator of the fam ous 1946 " Happy Jay-
hawk," the only cartoon he ever drew. He is a board member of 
the Friend of Nelson Ga ll ery, is a founder and first president of 
the Hi toric Mount Oread Fund and the Histori c Kansas Ci ty Foun-
dation. Before establishing his own marke ting consulting firm, he 
worked in ad verti sing fo r the Beaumont and Hohman agency and 
for Jensen-Sal sbe rg Labora to ries in Kansas City. He was tw ice elect-
ed mayor of Wes twood, Kan. 



Pictured above are some of the J-Schoo/'s new directly-admitted freshmen students. 

Internationally acclaimed journalist and environmentalist, Simran Sethi, joins J-School 

S imran Sethi, award-winning journali st and environmen-
tal activist, is the School of Journali m's Lacy C. Hayne 

Visiting Professional Chair for 2007-08. In addition to her new 
teaching role at KU, sh is the contributing environmental cor-
re pondent and exp rt fo r BC News, fea tured on "Today," 
CN BC, and " ightly ews w ith Brian Williams." 

Sethi currently i writing a book on the impacts of Ameri-
can consumption fo r Harper Collins and is a contributing au-
thor of "Ethica l Markets: Growing the Green Economy" (Chel-
sea Green, 2007), the companion guide to the first PBS s ries on 
sustainable business, "Ethical Markets." 

Sethi also is the ho t / w riter of Sundance Channel' s envi-
ronmental programming, "The Green," a fea tured commen-
tator and former story con ultant fo r the original series "Big 
Ideas for a Small Planet," winner of the 2007 Environmental 
Media Award . She is the anchor of the Sundance interstitial 
business se ries "EcoBi z." She co-crea ted and hosted the weekly 
audio podcast for TreeHugger.com, the largest environmental 
Web site on the Internet. Under her management, TreeHugger 
won the 2006 Vloggie fo r Best Green Vlog. 

"We are so fo rtunat to have a journali st of Sethi 's ca liber 
at the J-School," sa id Dean Ann Brill. "The depth of experiences 
and knowledge she brings to the classroom is invaluable." 

This fa ll she co-taught a course in online journali sm wi th 
Journalism Professor Rick Musser. 

"What journalism educa tion need now is more teach-
ers with rea l experience in new media," Musser sa id . "And-
whether that's MTV, blogging, on line video or online meet-ups 
with other avatars in Second Life-that's exactl y what Simran 
brings to the classroom." 

In the spring semester she will teach a new course, Media 
and the Environment. It w ill focus on environmental reporting 
in mainstream media and the challenge scienti sts and jour-
nalists face when communica ting environmental is ue to the 
public. Students will meet profess ionals, and build their port-
fo lios of professional work by developing biogs, vid os and au-
dio podcasts that may be featured on environmental Web site 
Gri t, Green Options, Sundance Channel's microsite The Green 
or on local Web ites, Law rence.com and the Law rence Sustain-
abili ty etwork. 

"I've enjoyed work-
ing with Prof. Sethi ," 
sa id Alex Parker, Set-
hi's graduate student 
assistant. "Sh brings 
o much passion and 

know! dge about envi-
ronmental issues. It's in-
piring to see someone 
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Sethi on the Oprah Winfrey Show 

who is not only passionate about a subject, but is also able to 
put her ideas into motion. She's teaching people important les-
sons about sus taining the earth and her message ex tends pa t 
the classroom and into the rea l world . I' ve come to re-evaluate 
my consumer habits and I've realized there's a lot of work I 
have to do to li ve a su tainable life. Prof. Sethi has been able to 
take ad vantage of many opportunities in her ca ree r and she's 
an inspiration to me and many other students. I fee l ve ry lucky 
to have the opportunity to work with and lea rn from her." 

Laud din Va nity Fair's green issue (April 2007) as the envi-
ronmental "messenger," Sethi ho ted a forum on global warm-
ing with Nobel Laureate Al Gore fo r MSN.com and created an 
audio podcast se ries fo r Gore's non-profit, The Alliance for Cli -
mate Protection. She has been identified as a Variety magaz ine 
Woman of Impact (August 2007), and named one of the top 
Eco-Heroes of 2007 by the UK's Independent (July 2007). 

Sethi has contributed environmental segments to the Oprah 
Winfrey Show and has been fea tured on the Ellen DeGen res 
Show and Martha Stewart Show, highlighting ways citizens can 
become more environmentally friendly. She is the "eco-expert" 
on the syndica ted g reen home makeover show "The EcoZone 
Project" and the host of Voom HD etwork' social and envi-
ronmental series "Keep It Green," on Equator HD. 

Sethi produced and anchored the news fo r MTV Asia, cre-
ated and oversaw the MTV India new division, and developed 
programming fo r the BBC and others th rough h r own produc-
ti on company SHE TV. 

Sethi holds an MBA in sustainable management from the 
Pres idio School of Management and graduated cum laude wi th 
a BA in Socio logy and Women's Studies fro m Smith College. 0 



Scenes from Dr. Mugur Geana's Experimental Research Lab. Research participants view various media while sensors attached to their skin record physiological changes. 

Did somebody call for a doctor? 
by Madeline Hyden, junior, Auroro, Colo. 

F rom medicine to educa tion. From Romania to Lawrenc~, 
Kan. From sick people to tudents. Mugur Geana left h1 

job a a genera l practitioner in Buchare t, Romania, fo r a quiet 
office on the third fl oor of Stau ff r-Flint. 

Geana and his w ife Anca, wi th their son Vlad, now a fre h-
man at KU, left Romania in 2001 and moved to Columbia, Mo., 
to seek g raduate degrees. Geana earned his Ph.D. in mass com-
munica tions and Anca sta rted a master 's p rog ram. 

Geana aid that p racticing medicine did n' t give him 
enough time with his fa mily and he had always been interested 
in hea lth communications. 

"Getting in fo rmation to physicians about what's new in 
the medica l fi eld is just as important a practicing medicine," 
Geana sa id. 

Ann Brill, dean of the School of Journalism, sa id Geana's 
previous ca ree r set him apart. "Dr. Geana is a rare fi nd," Brill 
sa id . " I was impressed with hi inte llect, hi s dedica tion to r -
sea rch and his teaching, and his co llegia li ty." 

Geana decid d to come to KU b cau e it a llowed him to 
pursue his passion fo r re ea rch. 

"I always considered my elf more of a re ea rcher than a 
teacher," Geana said. He aid he b lieve that medicine and 
stra teg ic communication go hand-in-hand . He sa id that tra te-
gic cam paigns are the same as d iagnostics and that differential 
di agno ti cs are the same as markets and competitions. 

In September, the School of Journalism provided fund ing 
fo r Geana to open the Experimental Research Lab, where he 
studies p ycho physiologica l re ponse to media messages. 

" It is an innova ti ve, modern and somewhat unusual ap-
proach to studying the impact of media messages," Gean a sa id . 
" Its existence will facilitate lea rning by tudents interested in 
experimental resea rch." 

The lab, on the third floor of Stauffer-F lint, is in the ame 
room a Geana' office. A La-Z-Boy chair sits in the midd le of 
the room while a small TV re ts on a table in the corner. Re-
search pa rtici pants view variou m di a while sensors attached 
to their skin record any physiologica l change , such as va ri a-
tion in heart ra te. 

One of Gea na's g raduate resea rch a sistants, Joseph Erba, 
says the lab is an important add ition to Geana's resea rch. "It 
doesn' t just test what people thin k," Erba said . " It tests how 
people physiologica lly respond to stimuli ." 

The lab can p rovide me age testing services fo r local ad-
vertising agencies and increase the communi ty outreach of the 
School of Journalism. 

Crystal Lumpki ns, assistant p rofessor of stra tegic commu-
nica tion, sa id the lab will benefit all of KU. 

"The lab has o much potentia l to open up doors fo r both 
students and facul ty," Lumpkins aid . " It enables the School to 
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possibly partner with other di ciplines on campus and exposes 
tudent to physiologica l scientific research." 

KU a lso awarded Geana a resea rch grant . He conducted 
a focus group in Pittsburg, Kan., to fi nd out how and where 
people in medically under erved areas get thei r medical in fo r-
mation, w ith focus on colon cancer. 

A ked whether he mi es p racti cing medicine, Geana aid 
ther are aspects of medicine that transla te to teaching and do-
ing re ea rch. 

"My favorite part of being a physician was the inqui ry, the 
challenge to diagno e and find a trea tment and the sa ti sfaction 
of succeeding in helping a patient," Geana said . "Thi i very 
similar to preparing a strategic communica tion plan. And be-
ing able to teach and lea rn fro m students is just as sati fying ." 

Erba appreciates the di versity Geana contributes. "As a 
professo r he is different than most Ameri can profe or ," he 
aid . "He brings a European aspect to the classroom." 

Lumpkins said Geana ha what it take to make tudents 
successful in strategic communica ti on. "Our fie ld is still evolv-
ing and that is what our tudents w ill need to succeed - hands-
on experience and the command of concepts and principles 
that go along w ith it," she said . 

An example of student success unde r Geana's tutelage was 
a video created by students in his fa ll strategic ca mpaign cla . 
The video, a commercial fo r Chipotl e, was a fi nalist in the com-
pany's "30 seconds of fa me" contest. 120 colleges and un iver-
ities were invited to participate. The video can be viewed at 

www.youtube.com/watc/1 ?v= _cKQjU1 /ZoM. 
Geana sa id the key to bei ng a succe sful teacher and re-

searcher is constant curios ity. " lf you stop being curious, you 
should retire," he sa id . D 
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Renowned investigative journalist, 
Seymour Hersh, is recipient of 2008 
William Allen White Foundation citation 

Seymour M. Her h, an internationall y acclaimed journali st, 
will be honored as the recipient of the William Allen White 

Foundation's 2008 national cita ti on during a fre , publi c ce r-
emony at 1:30 p.m., Friday, Feb. 8, 2008, in Woodru ff Audito-
r ium of the Kansas Union. 

Hersh first wrote for The New Yorker in 1971 and has been a 
regular contributo r to the magazine since 1993. His journali sm 
and publishing awa rds include the Pulitzer Prize, fi ve G orge 
Polk Awards, two Na tional Magazine Awa rds, and more than a 
dozen oth r prizes fo r inves ti ga ti ve reporting. 

In 2004, Hersh exposed the Abu Ghra ib prison scandal in 
a se ries of piece in the magaz ine. Ea rl y in 2005, he received 
the ationa l Magazine Award fo r Public Interest, an Overseas 
Press Club awa rd, the ational Press Foundation's W. M. Kip-
linger Distinguished Cont ributions to Journali sm award, and 
his fi fth George W. Polk award, making him tha t awa rd's mo t 
honored laurea te. 

"M r. Hersh is a legend in the fie ld of journalism," aid Ann 
Brill, dean of the School of Journali sm. " Presenting hjm with 
the William Allen White cita tion is a true honor for the School 
of Journalism and the Uni ver ity of Kansas. His relentless pur-
suit of the truth is at the hea rt of inve tiga ti ve r porting and his 
work reminds us all of the criti ca l im portance of journali m." 

Hersh was born in Chicago, in 1937, and graduated in 1958 
fro m the Uni versity of Chicago. He began his newspaper ca reer 
as a police reporter for the City ews Bu reau of hicago. After 
serving in the Army, Hersh worked fo r a subu rban newspaper 
and then for UPI and AP until 1967, when he joined the Presi-
dentia l campaign of Eugene J. McCarthy as speechw ri te r and 
pre s secretary. 

In 1969, he exposed the My Lai massacre and cover up dur-
ing the Vietnam War. His work ea rned him the 1970 Pulitzer 
Prize fo r International Reporting. Hersh joined The New York 
Times in 1972, workjng in Washington and ew York. He left 
the paper in 1979 and has been a freelance writer since, with 
two six-month stints on special assignment to the Times 's Wash-
ington bureau. 

Hersh has published eight books, most recently, "Chain 
of Command," which was based on his reporting fo r The New 
Yorker on Abu Gh ra ib. His book prizes incl ude the 1983 a-
tional Book Critics Circle Award, the Los A11geles Times award 
fo r biography, and a second Sidney Hillman awa rd fo r "The 
Price of Power: Ki ssinger in the Nixon Whit House." Her h 
also has won two In vestiga ti ve Reporters & Editors prizes, one 
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Photos from this year's Kansas Editors Day. 

fo r "The Price of Power," in 1983, and the other for "The Sam-
on Option," a study of American fo reign policy and the Israeli 

nuclear bomb program, in 1992. In 2004, Hersh won a ational 
Magazine Awa rd fo r public interest fo r his pieces " Lunch w ith 
the Chairman," "Selecti ve Intelligence," and 'The Stovepipe." 

Hersh is married, w ith three children, and li ves in Wash-
ington, D.C. 

The White Foundation trustees chose Hersh to receive 
the citation, pre ented annually since 1950. KU's William Al-
len White School of Journali sm and Mass Communica tions is 
named in Whi te's honor. White (1 68-1944) was a nationall y 
influential Kansas editor and publisher. He won the Pulitzer 
Prize in 1923 and posthumously in 1947. 

Other notable recipient of the Willi am Allen White Ci ta-
tion have included James Reston, 1950; Walter Cronkite, 1969; 
Arthu r 0 . Sulzberger, 1974; James J. Kilpatri ck, 1979; Helen 
Thomas, 1986; Charles Ku ralt, 1989; Bernard Shaw, 1994; Bob 
Wood ward, 2000; Moll y Ivins, 2001; Cokie Roberts, 2002; Ger-
ald F. Seib, 2005; and Gordon Parks, 2006. A full li sting of pa t 
reci pients is ava ilable online at urww.jour11alism.ku.edu. 

*Biography i11fonnatio11 and photo courtesy of The New Yorker. 



NBC news correspondent and J-School 
graduate, Bob Dotson, featured speaker 
at annual Editors Day event 

T his year's Kansas Editor Day event on Sept. 22 featured 
)-School graduate and BC news correspondent Bob Dot-

son. He presented "A Survival Kit for Professional Storytell-
ers-How to compete with cell phones and Web sites." The 
program was free and open to the public. 

Chancellor Robert Hemenway and Dea n Ann Brill intro-
duced the Editors Day program. Journali sm Professor Emeritus 
Bruce Linton introduced Dotson. Linton was one of Dotson's 
teachers at the School of Journalism. 

"Bob autographed one of hi s books for me with these 
words: 'For Bruce, who first held the flashlight for me and 
showed the way.' Of cour e he left the feeb le beam of my fla sh-
light a long time ago, but the pride and joy I feel when a former 
student succeeds is, after all, what teaching is all about," Linton 
sa id. 

For more than three decades, Dotson has traveled the 
country, seeking the extraordinary in ordinary lives. His special 
reports, "American Story w ith Bob Dotson," air on the "Today 
Show" and "NBC Nightly ews" and have won more than 100 
prestigious broadcast journalism honors. 

He al o is the writer and host of "Bob Dotson's America" 
a serie of half-hour prog rams on the Travel Channel, and the 
author of two books, one for aspiring journalists ca lled "Make 
it Memorable," and a memoir, "In Pursuit of the American 
Dream." His literary work won the George Wa hington Honor 
Medal from the Freedoms Foundation. 

A transcript of Dotson's speech, as well as photos from 
Editors Day, is availab le on www.jour11alis111 .ku.edu . 
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KU J-School part of winning Knight 
Foundation Innovation Incubator grant 

K U stu_dents prese1~ted their innovative idea for trans-
form mg community news at the Online New Associ-

ation Convention in Toronto, in October. The students were 
part of a 230,000 Knight 21st Century ews Challenge 
grant from the John S. and Jame L. Knight Foundation. 

Seniors Sam Knowlton and Brian Lewis-Jones and 
Chris Raine, master's student, partnered with a team from 
Kansas State University to promote their idea for "Vox-
Pop," a project designed to remove the barriers to commu-
nication between citizens and those is positions of power. 
In addition to those who went to Toronto, ummer 2007 
journalism graduates Courtney Farr and ate Martin, 
master's student, participated in the program. 

"Journalism schools have a real role to play in 21st 
century journalism innovation," said Eric Newton, Vice 
President/Journalism Program, John S. and James L. 
Knight Foundation. "They have computer scientists, busi-
ness people, news people - and they have them at the right 
time in their lives. These are the young digital natives that 
news companies really want to connect with. They are the 
likeliest inventors of the great news forms of the future." 

For the Toronto program, about 40 students and fac-
ulty presented three digital news "incubator" projects, and 
invited newsrooms to adapt and adopt them. 

"I am probably prejudiced, but the pre entation from 
the Kansas kids really stood out. It wasn't just a warmed 
over version of some other application out there. It was, 
in the truest sense of the word, an innovation," Journal-
ism Prof. Rick Musser, who attended the conference, said. 
"The students' project used the power of online comput-
er to make it easier for readers to write civic leaders and 
to respond to issues in news stories," Musser said of the 
KU students' work. "By clicking on the Web tory, readers 
would be able to send e-mail or conventional letters auto-
matically without ever leaving a newspaper's Web site." 

The students developed the project and presentation 
during a summer journalism class taught by Patrick Laf-
ferty, former }-School multimedia newsroom coordinator. 

"The Incubator experience provided the KU students 
involved with an education in the realities of innovation 
both positive and negative," said Lafferty. "From id atio~ 
to market considerations, sketch-ups to the culminating 
creation of the news product (VoxPop), the team from KU 
dug in and created an innovative product that could alter 
the way citizens interact with the powerful, not just in the 
United States, but around the globe. The entire KU com-
munity should be proud of the work completed by this 
exemplary group of students. I know I am." D 



SCHOOL OF JOURNALISM 
CALENDAR OF EVENTS 

February 8: William Allen White Day, honoring 
Pulitzer Prize winning reporter Seymour Hersh 

February 22: Kansas Scholastic Press Association 
regional competitions, Kansas Union. 

April 29: School Awards & Scholarships Ceremony, 
4 p.m., Woodruff Auditorium, followed by a reception 
in the Big 12 Room 

May 3: Kansas Scholastic Pre s Association state 
competition and annual meeting 

May 7: Kansas City Alumni Reunion Event (exact 
location and time TBD) 

May 17: Journalism Graduate Recognition Ceremony, 
8:30 a.m., Lied Center 

May 18: KU Commencement 

For more event details, visit 
www.journalism.ku.edu. 

2007 
Kristi Baker, MSJ Edwards 
Campus, is strategic plan-
ning analyst for Children's 
Mercy Hospital. She provides 
demographic data for deci -
sion on location of facilities. 

Erin Castaneda is a reporter 
for The Lawrence Journal-
World. 

Jonathan Keating is a 
reporter for The Lawrence 
Journal-World. 

Tyler Klaus is a claims 
adjuster with Farmer Insur-
ance Co. in Olathe, Kan . 

Jenny Oakley is with Jane 
Mobley A ociates in Kansas 
City, Mo. 

Catherine Odson has joined 
The Miami County ewspa-
pers. 

McKay Stangler, MSJ, is a 
writer for the KU Medical 
Center's external affairs di vi-
sion . He writes for its maga-
zine, writes press releases 
and speeche , and prepares 
information for legislator . 

Lindsey St. Clair is an edito-
rial assistant at Family Circle 
magazine. 

Eric Williams work for 
Blair Television, which 
represents television 
stations nationally. 
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2006 
Nadine Billgen, MSJ, is an 
international public relations 
assistant for Faber-Castell, a 
German-based company that 
manufactures high-quality 
art supplies. 

Natalie Bogan is associate 
editor of Houston Magazine. 

Kim Bui is marketing coor-
dinator for Berry Plasti cs in 
Lawrence. 

Kyle Cook has been 
promoted to an as istant 
account executive by 
GlynnDevins Advertising 
and Marketing. 

Estuardo Garcia is a reporter 
for The Tonganoxie Mirror, a 
newspape r owned by The 
World Co. in Lawrence. 

Lindsey Gold is the assistant 
automotive account execu-
tive for The Kansas City Star. 

Vanessa Pearson works as a 
national desk copy editor for 
The Los Angeles Times. 

Samantha Samuel, MSJ, is 
the marketing coordinator at 
Megatrax Production Music 
in Los Angeles. 

Jessica (Virtue) Veit works 
in the operations excellence 
department at the Applebee's 
International office in Over-
land Park, Kan. 

(News & Notes - continued on page 9) 
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2005 
Kayla (Huffman) Altman 
i an event coordinator at 
Meeting Profe ionals Inter-
national. 

Rebecca Green i an account 
executi ve with CBS Outdoor 
in Kansa City. Previou ly 
she wa media planner a t 
Barkley in Kansas City. 
( rebecca.green@cbsoutdoor.com) 

Courtney Grimwood works 
in pecial event a t Pembroke 
Hill School in Kansas City. 
She plan ev nt for cu rrent 
s tudents, facul ty, staff, par-
ent and alumni, and w rites 
fo r the chool' magazi nes 
and newsletters. 

Ben Mantooth is a marketi ng 
coordinator fo r PRM Realty 

roup in Parkville, Mo. 

Nikola Rowe is the Cha rles-
worth production specialis t 
for Allen Press in Lawrence. 
(11ikolarowe@i;al10o.com) 

Erin Shipps i an as ociate 
edito r fo r Radio magazine 
in Overland Park, Kan. It is 
published by Penton Media, 
fo rmerl y Primed ia. 

Paige Worthy i manag ing 
editor of Lawn & Garden 
Retailer in Chicago. She had 
been copy chief of King and 
Ride at Harris Publ ica tions in 

ew Yo rk . 

2004 
Brandi (Mathiesen) Stout 
earned a mas ter 's degree in 

social welfare at KU, and is a 
tudent data analyst fo r the 

Kansa City, Mo., School Dis-
tri ct. She work dir ctl y w ith 
children a we ll a analyzi ng 
their progress and needs. 

Jennifer Wilson i a meeting 
consultant fo r lnte rca ll.com, 
sell ing confe rencing equip-
ment and service to execu-
tive in the Oakland, Ca li f., 
a rea. Her company does au-
d io, Web, video and pecial 
event confe rencing nationall y 
and internationall y. 

Jessica (Chapman) Zemler 
i now managing editor of 
the Custom Communica ti on 
Department a t Ad van tar 
Vete rinary Hea lthcare Com-
muni ca tions in Lenexa, Kan. 

2003 
Adrienne Geist i a public 
rela tions account executi ve a t 
Jajo Inc. strat gic marketing 
soluti ons in Wichita. 

Julie Jantzer-Ward is a p ro-
duction manager a t Penton 
Med ia, Inc., in O ve rl and 
Park, Kan. She oversees 
production of av ia tion b oks 
and product , such as AC-
U-KWI K and Aircraft Blue 
Book. She also is pursuing 
her master 's degree in Bu si-
ness Administration w ith 
entrepreneuri al empha i a t 
the Unive r ity of Missouri -
Kansas City. 

2002 
Lauren Brandenburg works 
as a regi ter d nur e in the 
Cardiova cular and Thoracic 

Surgica l I U at the Uni ver-
sity of Kan as Hospita l. She 
ea rned h r BS in ursing 
at Baker Unive r ity. 

Curtis Green is a copywrite r 
fo r EURO RSC Chicago. 
(g ree11cu rt is@co111cas t. net) 

Holly (Hendrix) Johnson is 
a p roject manager a t MMG 
World wide. 

Liza Pehrson i the res ident 
manager fo r Meadowbrook 
Apartments in Lawrence. She 
also is a rev iewer of thea te r 
and ar ts fo r The Lawrence 
Journal-World and is a boa rd 
member fo r E. M.U. Thea ter 
in Lawrenc . 

Bruno Pieroni works fo r 
Lapiz, th Hispanic market-
ing arm of Leo Burnett in 
Chicago, as senio r ar t d irec-
tor. Formerly he worked fo r 
Sulli van Higdon & Sink. 

Najahe Sherman-Hall is 
Mrs. Louisiana 2007. She is 
morning and noon news an-
chor fo r KSLA ews 12 TV. 
She is a fo rmer Kansa City 
Chiefs chee rleade r. 

Michelle Sherwood is now 
the weekend and primary 
fill -in anchor fo r KSPR, the 
ABC affili ate in Springfi eld . 
She came fro m KYTV, the 
ame sta ti on that recently 

acq uired KSPR. 
(michellemsl1envood@i;al10o.com) 

2001 
Megan Crocker is a sa le 
associate fo r A traZeneca 
Pharmaceutical Company. 

Christa Dubill has rejo ined 

KSHB in Kansas City wh re 
he interned as a student. 

Formerl y she wa wi th 
WKOW-TV in Madison, 
Wisc., where he was a co-
anchor fo r more than three 
yea rs. 

Jennifer (Simpson) LaPoint 
work for CBS radio in 
Dallas. 

Scott Lowe, MSJ, i a public 
rela tions and mark ting 
speciali t w ith the unive rsity 
rela tion office at Old Do-
minion Uni ve rsity, Virginia. 

Doug Thompson i a profes-
siona l li ability analyst in 
legal-risk management fo r 
H&R Block World headquar-
ter in Kan a City, Mo. 

2000 
Erin (Flanagan) Dempsey is 
marketing manager for Ea t-
W st Pa rtner , Lake Ta hoe. 

atasha Franz is pur uing 
a degree in accounting and 
an MBA at Montana State 
University-Billings. She was 
a newspape r designer fo r The 
Bill i11gs Gazette, previously. 

Kathryn Jensen is coordina-
to r fo r communi ty educa tion 
at Whatcom College, Belling-
ham, Wash. (jensenkathryn @ 
hotmail.co111) 

James Sido i sports re-
porter / anchor at KOMO-
TV, Seattle. He mov d from 
KAKE-TV in Wichita where 
he wa weekend spo rts 
reporter / anchor. 

(News & Notes - continued on page 11) 
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Graduate living his childhood dream 
to be a sports broadcaster 
by Susan Hepworth, Kansas City, Kan., May 2007 graduate 

N ate Bukaty knew he wan ted to be a sports broadcaster 
in the fifth grade, and today, he is li ving his childhood 

dream. 
Bukaty, a 1998 Journalism graduate, is an accomplished 

sports broadcaster, reporter and radio host for Sports Radio 810 
WHB in Kansas City. 

" If you would have told me when I was in college that at 30 
year o ld I'd be doing w hat I'm doing right now, I would have 
been ecsta ti c," Bukaty said. 

He began hi s broadcast career in a sma ll Mis ouri tow n 
where he did play-by-play for local high school sports. After 
one year, Bukaty moved to Kansas City and joined 1250AM, 
"A ll Day, All ight, All Sports." 

Shortly after Bukaty's arriva l, the station hut down and he 
moved t 810 WHB, the nation's largest all -sports sta tion . 

At 810 WHB, he co-

"J have a little bit of 
the morning to myself, 
then I reserve an hour or 
two to go to a coffee shop 
and read up on what's 
go ing on in the ga me of 
baseball for that day," Bu-
katy sa id. 

He then goes to the 
ballpark around 3 p.m. 
and inte rviews coaches 
and players. After the half 
hour pre-ga me how, he 
watches the ga me, keeps 
score, takes notes, and 
doe post-game inter-
views. 

" I play the interviews 
back on the post-game show, w hich gets over about 11 :30 p.m. 
or midnight," Bukaty said. Although the hours a re lo ng, it is 

just one small sacrifice 
hosts a morning show 
ca lled "the Border Pa-
trol." His co-host is Ste-
ven St. John, a "Missouri 
guy," and Bukaty is the 
" Kansas guy." 

"If you would have told me when I was in col-
lege that at 30 years old I'd be doing what I'm 

for doing something tha t 
he loves. 

Dan Fergu on, KU 
grad uate and producer 
at 810 WHB, also knows 
the acrifi ce is worth the 
r wa rd . 

doing right now, I would have been ecstatic." 
Bukaty also is the 

Royals baseball beat re-
porter. He tra vels with the team, interview players and coach-
es, follows the na tiona l baseba ll scene, and hosts daily pre- and 
post-ga me shows for the sta ti on . During baseball sea on Bu-
katy faces a grueling daily schedule. 

Nate Bukaty reports at a recent KU football game. 
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" It's not a 9 to 5 
job," Ferguson aid. "It's one of those things Nate and I te ll the 
classes we v isit at KU; it' s a great job and we wouldn ' t give it 
up, but you have to make sacrifices." 

During the off season, Bukaty occasionaily co-hosts 810 ra-
dio shows, does play-by-play and broadcasts for Kansas City 
Metro Sports, hosts KU footbail's pre-game show "The Crim-
son and Blue Line," and is a sideline reporter for KU football. 

When asked about thi yea r 's "dream" footba11 sea on at 
KU, Bukaty sa id, "I' ve been following KU football my entire 
life, and there's never been anything like this. I' m just making 
sure to enjoy the ride, and embrace every moment, because you 
never know w hen a season like this wi ll happen again." 

In addition to hi s KU football duties, Bukaty i in his sixth 
yea r as the play-by-play announcer for KU women's baske t-
ball. 

" I set my goa ls incrementall y," Bukaty sa id. " l had a goa l 
to be the play-by- play voice of a prog ram and I' m getting to d o 
tha t w ith women's basketball. To be a part of the KU football 
radio network is a dream come true. I would ha ve liked to be 
part of a Divi ion I program anywhere, but to get to do it at 
your school is that much coole r." 



(News & Notes - continued from page 9) 

Matt Tait is high school 
sport editor at The Lawrence 
Joumal-World. Previo usly he 
covered spo rts for the Wo rld 
Company' weekl y new -
paper in Basehor, Bonner 
Springs and Sha wnee. 

1999 
Chad Bettes, MSJ, is vice 
president, ma rketing and 
communi cations, of the 
Kansas Bioscience Autho rity, 
w ith headquarters in Ol athe, 
Kan. He was w ith the U.S. 
Department o f Sta te in 
Washingto n, previous ly. 

Lindsay Ruzicka i in fas h-
ion sa le and merchandising 
fo r the Kri sti Harri s Show-
room in Lo Ang le . 

1998 
Behnoosh Khalili is the 
COO / Publi hing Directo r 
a t Holl ywood OS in Lo 
Angeles, an entertainment 
publisher of books about 
g tting started in how busi-
ness the smart way, w ithout 
getting scamm d . The com-
pany also manage a digita l 
casting se rvice. Khalili is a lso 
a cultural event producer on 
the side, producing the Unsi-
lent ight electronic holiday 
parade annuall y. 

Brian Sieman is the new 
radio voice of the Los An-
gele Clipper of the BA. 
He moved from the sa me 
position with the Minnesota 
Timberwolve . 

Kansas Scholastic Press Association fall conference-drew 1,016 students from 52 northeast Kansas high schools. 

Ann Weishaar was promoted 
to executi ve producer o f Ari -
zona Midday & Community 
Initiates a t KPNX in Phoeni x. 
She recently won a Rocky 
Mountain Emmy Awa rd fo r 
B t ewscast. 

1996 
Dan Hubbard is vice pre i-
d nt for communica tion at 
the a tional Busine s Ai r-
craft A sociation in Washing-
ton. Previously he directed 
the Washington offi ce o f 
Fle ishman-Hilla rd publi c 
re lations. H worked on 
political ca mpaigns fo r Pres. 
Bu h in the 2000 Mi ouri 
p rimary, Sen. Chri stopher 
Bond 's 1998 re-electio n, Sen. 
Bob Dole' 1996 presidential 
ca mpaign in Mis ouri, and 
Sen. Sa m Brow nback's 1994 
congr sional campa ign. 

Irene (Prilutsky) Shnayder is 
a national account executi ve 
fo r Clea r Channel Outdoor in 

ew York. 

1995 
Maria (Angeletti) Arnone, 
MSJ, is the bu ines devel-
opment director fo r A cend 
Media in Overland Park, 
Kan., deve loping cu tom 
publishing project fo r event 
nationwide. 

Manny Lopez, the J-School's 
fi rst coordinato r of student 
recruiting from 1998 to fall 
2000, recently beca me auto 
editor of The Detroit ews. 
He has been an editori a l 
w rite r and online columnist 

fo r The ews. His weekl y col-
umn w ill move to the busi-
ness page and will focus on 
in ider information, politics, 
and issue that relate to cars 
and trucks. 

1994 
Andrew Arnone is the senior 
lea rning consultant fo r Ce rn-
er Corpora tion in Kansa 
City, Mo., managing train ing 
of clients using Ce rne r medi -
ca l record technology. 

Allison Lippert i an edito-
ri al softwa re consultant / 
implementer fo r Digita l 
Technology Interna tional, 
w hich makes new pape r 
publishing system fo r print 
and Web. She was fo rmerl y 
wi th The Des Moi11es Register 
fo r 10 yea r . 

Kari Van Hoof is the direc-
tor of g rant develo pment 
fo r the Ameri can ancer 
Society' g rea t we t di vis ion 
in Tacoma, Wash. (kvlibwr a 
yahoo.com) 

1993 
Hale Sheppard is a hare-
holder in the Atlanta o ffi ce 
o f Chamberlain, Hrdli ka, 
White, Williams & Martin, 
where his practi ce focu es 
on tax audits, administrati ve 
appea l , and tax litigation. 
His recent accomplishments 
include: e lected treasure r 
and executi ve committee 
member of the Georg ia Ba r 
Tax Section; appointed to 
the IRS-Practitioner Li ai-
son Committee; became a 
member of the Advi o ry 
Boa rd of the Journal o f Tax 

Practi ce & Procedure; and 
published "Where The re's 
a Will, There' a Delay: Do 
Recent Legi la ti ve Changes 
to the CDP Rules olve the 
Perceived Pr blems?" in The 
Tax Magazi11e. 

1991 
Mike Horak is w ith The 
Na tur Conservancy and is 
based in Ashevi lle, .C. He 
jo ined the o rganiza tio n a its 
na tional media di recto r after 
se rving as fo rmer Sen. Nancy 
Ka baum' p ress secre tary. 

Holly Lawton i the po rts 
editor fo r Tire Ka11 as City 
Star. 

Laura Okmin hosts Fox 
Spo rt et's na tional shows, 
"Ea rly Final Scor " and 
" It's All Good ." She a l o i 
a weekl y fea tu re corre ·pon-
d nt fo r FS ' na tional FL 
show, "Pro Football Review." 

1990 
David Peacock was na med 
vice pre ident-marketing by 
Anheuser-Bu ch. He over-
sees a $910 million budget. 
Before thi promo tion he 
was vice pre ·ident-busin ss 
operation . Peacock joined 
the company in 1992 and 
ha he ld positions in media, 
planning, brand manage-
ment and sa le . 

Jeff Taylor ha been p ro-
moted to manag ing editor / 
new and in fo rmation of The 
Detroit Free Press. 

(News & Notes - continued on page 13) 
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From left: Vanessa Gallman, editorial page editor, The Lexington Herald-Leader, was a professional-in-
residence; Prof. Rick Musser teaches his Online Journalism class as students listen attentively; at right, 

former Congressmen Dan Miller and Ken Hechler speak to Musser's class. 

····················· 
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About face: J-School 
graduate creates new 
line of cosmetics 
By Kara Boeshaar, junior, Prairie Village, Ka n. 

T he key to a succe sful career i doing what you love, ays 
Ashley Maurin, 2001 }-School graduate. 
Maurin loves makeup and always has, so the next tep 

was obvious to her. She launched h r own line, LOVER Cos-
metic , in October 2006. The succe s of the Kansas Ci ty-ba ed 
line confirms that she is li ving proof of her own statement. 

LOYER is a French acronym for Le Visage en Rose, or The 
Face in Pink. The line offers p roducts fo r lips, face, eyes and 
cheeks. The names of the p roducts reflect the line's French in-
fluence. Her best-seller is la sucette, which means lollipop, a 
cherry-red high-shjne lip ge l. 

Maurin graduated from the Uni versity of Kansas in 2001 
with degrees in Journali m and French. She currently works fo r 
Lathrop & Gage. 

While in chool, Maurin spent a semester tudy ing in 

Maurin applies makeup from her cosmetics line to a model. 
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Fra nce. After graduation, she traveled to ew York City where 
he worked as a public rela tion intern fo r ready-to-wear and 

accesso ries for Chanel, Inc. 
"Her interest in the cosmetics industry was nurtured at 

Chanel and led to the fact that she sta rted her own company," 
sa id Patty oland, a for mer teacher of and advisor to Maurin 
in the School of Journalism. 

Maurin' line of product encompasses the cu rrent trends 
and runway looks, yet is completely w arable, acco rding to 
Maurin. As evidenced in her own fresh look, she approaches 
makeup in an uncomplica ted manner. Though starting the line 
took a lot of effort and dedica tion, " I always wanted to do it," 
she sa id . 

Maurin cred its much of h r success to the School of Jour-
nali sm. She note her intern hip wa a good jumping off point, 
but it was her journali m training that really prepared her for 
her job at Lathrop & Gage and to sta rt her cosmetics busine s, 
she sa id . 

ow she uses her knowledge of public relations to spread 
the word about her products and attract new customers. 

"Her succe s is further evidence of her drive and initiative 
to succeed. Ashley ha the pas ion and crea ti vity to make her 
ideas work," oland sa id . 

LOVER product are old through Maurin's Web site, 
wzm.u. /over-cosmetics.com, and at priva te pa rties. LOYER is also 
old in the fo llowing stores: Magnum Opus, Bonnor Sp ring , 

Kan.; Shine Spa in Westport, Kansas City, Mo.; and 
RSVP in the Village, Prairie Village shops. 

When asked about the hardest part of 
starting and running her own company, Ma u-
rin sa id, " I wouldn' t say it was hard . It' s more 
fun than diffi cult. " D 
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Joel Zeff is author of a book, 
"Make the Right Choice: 
Creating a Po itive, Innova-
tive And Productive Work 
Life," and is a motivational 
speaker who use irnpro-
vi ational corn dy in hi s 
pres ntations. Previously, 
he reported for The Dallas 
Times-Herald. 

1989 
Catherine Darkenwald is 
the enior marketing rep-
resentative for The Jefferson 
Cou11ty Port Tow11se11d Leader. 

Michael Merschel i a -
sistant arts editor and books 
editor for The Dallas Morni11g 
News. He had been editor 
of the newspaper' former 
Sunday feature ection. 

Jennifer (Taggart) Wheat 
recently started Wheat Pho-
tography and has studio in 
De Soto, Kan., and Kansa 
City. Her Web site is: 
www.wheatphotograpliy.com 

1986 
Alison Lang i client strat-
egy director at Empower 
MediaMarketing in Cincin-
nati . Previously she wa vice 
pre ident / media director at 

orthlich Advertising. 

1985 
Carleen Brice's first fiction 
novel, "Orange Mint and 
Honey," will be published 
by Ballantine on Feb. 28, 
2006. She has published 

other book of nonfiction, in-
cluding "Age Ain't othing 
but a umber: Black Women 
Explore Midlife," "Lead Me 
Home: An African Ameri-
can's Guide Through the 
Gri f Journey," and "Walk 
Tall : Affirmations for People 
of Color." 
(car/een@car/ee11brice.com) 

Devin Scillian, news anchor 
at WDlV-TV, th BC affili-
ate in Detroit, has published 
a new children' book, "His 
for Honor." lt i an alpha-
betic tribute to men and 
women in the military and 
th ir familie . His previous 
chi ldren's book, "Sis for 
Sunflower," blends Kan-
sas history and folklore. A 
Junction City, Kan ., na ti ve, 
Scillian has won 12 Emmy 
Awards for hi s work in TV 
news, including his anchor 
desk coverage of the 1995 
Oklahoma City bombing 
when he was with KFOR 
there. Hi recent documen-
tary, made in China, "The 
China Syndrome: Where Did 
All The Job Go?," won the 
Edward R. Murrow Award . 
At WDfV he anchors news 
broadcasts at 5, 6 and 11 p.m. 
and "Flashpoint," a Sunday 
a.m. news program. He also 
writes and performs music. 

1984 
Randy Sands was promoted 
to executive vice president in 
the financial service practice 
group of Weber Shand w ick's 
offices in Minneapoli . The 
office i the leading public 
relation firm in the upper 
Midwest, offering consumer, 

corporate, financial ervices, 
health care, public affa irs, 
Web relations and technol-
ogy communication as well 
a marketing expertise. The 
office represents national 
and local clients, including 
BAE Sy t m , Honeywell, 
the Internal Revenue Service, 
Lawson Software, the Mall of 
America and Polari Indus-
tries. H joined the office in 
1999. 

1983 
Brian Chisam is vice presi-
dent of sa le for Iron Moun-
tain Information Manage-
ment in Lenexa, Kan. 

1982 
Neal McChristy wa ap-
pointed edi tor of Imaging 
Spectrum, a publication that 
covers office equipment, 
cartridge remanufacturing, 
and related industry new in 
the U.S., Canada and Mexico. 
He will telecommute as 
editor and continue to liv 
in Pittsburg. He was editor 
of The Garnett Review and 
The Anderson Cou11tian, in 
Garnett from 1982-19 4, and 
staff writer for Tlze Pittsburg 
Momi11g Su11 from 1984-1995. 
He has worked in the imag-
ing field for 12 yea rs and also 
has written for computer and 
equestrian magazines. 

1978 
Jerry Seib has been named 
assi tant managing ditor 
and executive Washington 
editor of The Wall Street 
Journal. Seib joined the Dal-
la bureau of the Journal in 
1978, and covered the State 

Department and Pentagon 
before being ent to Cairo in 
1984. He returned in 1987 to 
cover the White Hou e, di-
plomacy and foreign policy. 
He became deputy bureau 
chief in 1997 and bureau 
chief in 2002. Among his 
many awards is the 2005 Wil-
liam Allen White Foundation 
national citation. 

1976 
Robert Musburger, MA, 
retired from teaching at th 
Univ rsity of Houston. He is 
an adjunct faculty member at 
Central Washington Univer-
sity thi s eme ter. 

1974 
Rich Bailey, who took jour-
nali m cour es, is director of 
philanthropy at The ature 
Conservancy Kansas Chapt r 
in Topeka. (rbailey@tnc.org) 

1970 
Steve Haynes is president of 
the ational Newspaper As-
sociation. A former pre ident 
of the Kansas Pr ss As ocia-
tion, he is co-owner, with hi 
wife Cynthia, of or'We t 

ewspapers in Bird City, 
Colby, Goodland, Norton, 
Oberlin and St. Francis. 

1968 
Tom Bowser, pre ident and 
CEO of Blue Cross and Blue 
Shield in Kan as City, was 
elected to the KU Endow-
ment Associa tion Board of 
Trustees. 

(News & Notes - continued on page 15) 

J.Links Fall 2007 j 13 



Marketing Communications grad finds 
brand identification key to job well done 
by Kelly Crane, Coordinator, Marketing Communications 

0 pen the front p_age of The Kansas CihJ Star on an~ given day 
and you a re likely to ee a quote from Denni Gag non. 

A 2005 g raduate of the Marketing Communica tions graduate 
prog ram course o f study a t the KU Ed wa rds Campus, Gagnon 
is a Publ ic ln fo rmation O ffi cer for the Ci ty of Kansas Ci ty, Mo. 
In hi s ro le, he fie lds 50 to 60 inquiries a month from the media, 
answers que tions from residents, and writes more than a few 
le tte rs a we k to the city's consti tuents. 

"My name's in the pap r a couple of times a week," Gag-
non sa id , "so I get a lot of direct co rrespondence fro m people 
thinki ng I can solve their p roblems. It's rewarding to try to make 
certain the ri ght thing is done, w hether it's hav ing cros wa lks 
repa inted or making u re we are ADA-compliant. It rein forces 
the idea that the city cares about them." 

When Gagnon en tered the Marketing Communica tions 
gradu ate course of study he alread y had 20 yea rs of experience-
including 11 years at Hallma rk-and had been self-employed 
for e ight years as a communications consultant. He decided to 
pursue a master's degree fo r hi s own per onal enrichment. 

"To me, graduate school in thi s day and age is a must fo r 
anyone w ho is a p rofes io na l," Gagnon said . "One of the great 
things about going to graduate school a a working adult is tha t 
it lets you revisit inte llectu al cur iosi ty at an age where you can 
rea ll y a pprecia te it. " 

Gagnon says the most stimulating class in the program fo r 
him was Branding in Marketing Communications. When he 
worked a t Hallmark, it was one o f the top five brands in the 
country, so he fo und it inte resting to analyze its brand ing from 
an academic perspecti ve. 

At the time he was in the p rogra m, there were several oth-
er students w ho worked fo r government entities and Gagnon 
sa id some struggled with how mark ting communica tions 
applied to their work s ituation. Buth had few problems. He 
di scovered that identi fyi ng the brand of an organiza tion makes 
it eas ier to make smarter business and communica tions deci-
s ions. For example, if there a re di ffer ing opinions on an issue 
in a community mee ting, stay ing focused on the brand promise 
helps cut throug h the differences to find consensus. 

"Everything people lean on the government fo r is a service. 
As city employees, we' re de li vering on the promise of what the 
city is expected to d o: de li ve ring ti mely and quality serv ices 
such as tra h pickup and road con truction, fo r example. When 
you identi fy w hat tha t brand p romise is, it helps you defi ne 
w hat yo ur res po nse should be. The p romise i a huge tool fo r 
governing your acti ons th roughout the day," Gagnon sa id. 

14 I J-Links Fall 2007 

Photos from the Marketing Communications course of study at the KU Edwards Campus. 

Now he receive letters from p ople grateful that the city 
ca res and someone helped them. That, to Gagnon, is the most 
rewarding part of his job. "I enjoy that when I hang up the 
phone a person has a be tter fee ling abou t the city," he sa id . 

The mo t va luable part of the Marketing Communica tions 
course o f s tudy for Gagnon was th interaction with hi s peers. 

" It was much different than an undergraduate experience. 
The knowledge that was a benefi t a t the moment I needed it of-
ten resided in another student w ho was g rappling with, or had 
survived, the same business problem . Our day-to-day work 
was enhanced by w hat was going on in clas ," he sa id . 

For Gagnon, the coursework in Marketing Communica-
tions va lidated w hat he kn ew, but also challenged hi s thinking 
and h lped him see things from a di ffe rent perspecti ve. "The 
p rogra m was the mortar tha t held the bricks o f w hat I knew 
together," he aid. " I had yea rs ago thought about an MBA, but 
I concluded that I was a communica to r first and fo remost. This 
p rogram fo r me was the perfect thing." D 

J-School's Marketing Communications 
Course of Study, KU Edwards Campus 

The Marketing Communications course of study pro-
vides students with a unique educational experience. 

It is designed for working professionals with at least two 
years of experience in marketing communications or other 
media-related fields. Conveniently located on the state-of-
the-art KU Edwards Campus in Overland Park, Kan., it is 
ideal for students interested in part-time, evening study. The 
course of study gives students the tools to remain competi-
tive in the market place and advance in their careers. Prac-
tical learning means our students can "learn it tonight and 
use it tomorrow." If you think this graduate program course 
of study could be the right fit for you, call 913-897-8416 
or e-mail marco111111@ku.edu for more information. D 



(News & Notes - continued from page 13) 

Bob Dotson won the Ed ward 
R. Mur row Award fo r w rit-
ing fo r his" Ameri ca n Sto ry 
w ith Bob Dot on" reports 
on the Today Show. His was 
one of even Mur row awa rds 
given to BC by the Radio-
Telev ision News Directors 
Association. They included 
the to p prize for overa ll ex-
cellence. He was the keynote 
speaker a t this yea r ' Kansas 
Edito rs Day at KU. 

JoAnna (Shipley) Gorthy 
works for Walsworth Pub-
Ii hing Company as tra ining 
coordinato r in the sa les and 
marketing offi ce located in 
Kansas ity, Mo. 

Willard B. Hardesty serves 
as vice-p resident and educa-
tion chair of the Colorado 
Municipa l Jud ges Associa-
tion. He se rves as a part-time 
relief judge in fi ve courts 
in the Denve r metro area 
and, also, as an administra-
ti ve hea ring offi cer in the 
court. He also serves the 
CMJA as the minority affa irs 
chair / proponent / ad vaca te. 
(wbl1pc@aol.com) 

1958 
Robert E. Hartley published 
a new book, "Saving Yellow-
stone, The President Arthur 
Expedition of 1883." It is hi s 
seventh hi storical book. The 
purpose o f the pres ident's 
trip was to raise awareness 
of the na tional park that was 
crea ted in 1872 and of the 
need to prese rve it. 

1956 
Jerry Knudson is professo r 
emeritus a t the Depa rtment 
of Journali sm at Temple Uni -
ve rsity. His most recent book 
i "Jeffe r on and the Press," 
Uni ve r ity of South Carolina 
Pre s, 2006. 

1955 
Richard C. Clarkson, re-
cipient of the William Allen 
White awa rd in 2007, was in-
du cted into the Sta te of Kan-
sas Athleti cs Hall of Fame in 
Wichita, Oct. 21. During hi s 
career w ith National Geo-
graphic, The Denver Post, The 
Topeka Capital-Journal and a 
contract photographer w ith 
Sports ll/ustrated, Time and 
Life, he has covered several 
Olympics and many major 
sports events. His Denver 
firm now crea tes and man-
ages fine art photography 
p rojects fo r clients, including 
the Na tional Co llegia te Ath-
le ti c As ociation, Colorado 
Rockies and Denve r Broncos. 

1943 
Glee S. Smith Jr. has prac-
ti ced law in Larned, Kan., 
since 1947 and in Lawrence 
since 1992. He was a Kansas 
tat s na to r from 1956 to 

1972, served on the Kansas 
Board of Regent from 1973 
to 1981 and ha held several 
state and national bar as-
sociation offi ces. He served 
in the Army Air Corps from 
1943-1945 and earned hi s J.D. 
fro m KU in 1947. He was an 
editor of the Kansan. 

J-Links Fall 2007 I 15 

Photos from Marketing Communications at the KU Edwards Campus. 

Strategic Campaigns fall class 
clients update 

S tudents in the Strategic Communication track in the J-
School are required to take Strategic Campaigns as their 

capstone course. Students produce a campaign to solve a 
marketing communication problem for an establ ished or-
ganization. Students work with an actual client to develop 
a campaign from the initial research to the final recommen-
dations. By apply ing the knowledge, experience and skills 
gained in previous courses, students confirm their readi-
ness to enter the profession. Class di nt this semester: 

• Center for the Remote Sensing of Ice Sheets, 
taught by Associate Professor Bob Basow 

• Tlte University Daily Kansan, taught by Associate 
Profes or Tim Bengt on 

• Chipotle Restaurants and School of Journalism 
Recruiting, taught by Assistant Professor Mugur 
Geana 

Let the Journalism Career Center 
help you find your next job 

Patty Noland, Career 
Development Coordinator 

T he School of Journal-
ism's Career Center 

provides online informa-
tion about jobs in the jour-
nalism field that require 
at least two years of expe-
rience. 

The job listings and de-
scriptions arc posted on 
the J-School's Web site, 
www.journalism.ku .edu, 
under the "Alumni & 
Friend " tab . This service 
is for jobs that require 2-4, 
3-5, 5-7 and 10 or more 
years of experience. Fac-
ulty members hear about 
such positions on a regular 
basis. The jobs are imme-

diately posted online. If you know of relevant job openings 
that should be li sted, e-mail Patty oland, the J-School 's 
career development coordinator, at pnoland@ku.edu. 



Just a few of the J-School visitors this fall: David Hunke, publisher, The Detroff Free Press, and CEO, Detroit Media Partnership; Ellyn Angelotti, interactivity editor, Poynter Institute; 
Alan Morgan, CEO of National Rural Health Association; Dick Grove, president. INK, Inc. Public Relations, Kansas City; and Patty Reksten, director of photography, The Oregonian. 

NAME: 

ADDRESS: 

CITY/STATE/ZIP 

CHECK APPROPRIATE BOX: 

PHONE: 

current address D new address D 

Here's a donation of$ ___ _ 
to help fund J-School initiatives. 

Even if you are unable to send a 
donation, we'd like to hear from you. 

Please make checks payable to: 

E-MAIL: ____________ okay to pnnt in J-L1nks? D 
KU Endowment 
P.O. Box 928 
Lawrence, KS 66044-0928 

GRADUATION YEAR. 

SEQUENCE/TRACK: 

PROFESSIONAL UPDATE: 

Please write ·school of Journalism' 
in the memo line of your check. 

(Include name of business and city) -------------------------------

ANY OTHER COMMENTS OR ___________________________ _ 

KNOW OF ANYONE ELSE WHO 
SHOULD RECEIVE J-LINKS? 

J-Links is a publication for the alumni and friends of 
the University of Kansas William Allen White 
School of Journalism and Mass Communications. 

Editor 
Jennifer Kinnard, Communications Coordinator 
jkinnard@ku.edu, 785-864-7644 

Printed by 
Allen Press Inc., Lawrence, Kansas 

Financial support provided by 
The Ward Family Foundation Fund in Journalism 
The School of Journalism acknowledges, with gratitude, 
the support provided by the Ward family. 

For more information 
200 Stauffer-Flint Hall , 1435 Jayhawk Blvd., Lawrence, KS 
66045-7575 • jschool@ku.edu • 785-864-4755 

www.journalism.ku.edu 

The Univcnity of Kansas William Allen White 
School of Journalism and Mass Communie2tions 
200 Stauffer-Flint Hall, 1435 Jayhawlc Blvd. 
Lawrence, Kansas 6604 5 
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